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parish with expertise in this field, maybe even people 
whose profession is communication, or the use of 
social media – these are the people we need to engage 
to help us grow in this area.

At the Evangelii Gaudium Conference in the Vatican 
in September 2014, which we attended, Professor 
Raphael Chainarong Monthienvichienchai spoke of 
the dramatic rise in the use of mobile technologies. 
He cited a United Nations study published in 2013, 
which certainly made listeners pay attention. It was 
about mobile phones and toilets. He informed us 
that the UN report states that out of the world’s 
estimated 7 billion people, more than 6 billion have 
access to mobile phones, while far fewer, only 4.5 
billion people, have access to clean, working toilets.

It was an interesting way to catch our attention. 
He then went on to speak of the different ways of 
looking at the use of social media in evangelisation. 
We can see new media as yet another tool to help us 

New Evangelisation commentators and 
authors alike, from popes to religious 
journalists, constantly remind us that the 

New Evangelisation is not about a new message. 
The Good News does not change. The call of the 
New Evangelisation is about the challenge to find 
new methods of transmitting the Good News in our 
current culture and society.

Now that you have completed your time of 
formation as a Parish Evangelisation Team, you 
could begin to consider the possibilities presented 
by the use of the media and the new social media 
in the work of evangelisation in your parish. Once 
again, a gentle reminder that the members of the 
Parish Evangelisation Team don’t necessarily have to 
be the people to move this aspect of evangelisation 
forward in the parish, but they should be raising 
the question, “Is there anything that we can do in 
this area of communication in order to evangelise 
people?” There will undoubtedly be people in your 
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“Good communication helps us to grow closer, to know one another better, and ultimately, to grow in unity. “
– Pope Francis, Message for the 48th World Communications Day,
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to reach people with the message of the Gospel. By 
means of the various forms of social media, we can 
reach out to the peripheries and draw people in, so 
that they can hear the word of God and understand 
it better. Another way is to see the digital, online, 
virtual world itself as a new space which is itself in 
need of evangelisation. 

The incredible advances in communications give 
us the opportunity to use many new methods of 
outreach in the service of the Gospel. The widespread 
availability of internet access prompted Pope Francis 
to say in his message for the World Communications 
Day 2014:

The internet, in particular, offers immense possibilities 
for encounter and solidarity. This is something truly 
good, a gift from God. 

There are some problems, but the drawbacks should 
not justify our hesitance to embrace the social media. 
The ability to communicate through new technology 
is ultimately a vast human achievement, their rapid 
growth challenges the Church to adopt the best of 
them in its service of transmitting our faith in the 
Gospel message.

In this chapter, we will look at some of the new 
technologies that we could harness in the service of 
the Gospel and the New Evangelisation.

The internet and parish websites 
Twenty years ago, there were approximately two 
hundred and fifty thousand internet sites. In 2016 
there were over a billion of them. Is your parish on 
the internet?

A website is no longer just a nice thing to have. Today, 
a presence online has become an essential element of 
interacting with new people as well as your existing 
congregation. But parishes need to have a clear vision 
of why they want to have the presence on the web. 

The communications future that we were promised 
long ago is here right now, and is constantly changing. 
Are you, as a parish, set up to utilise it?

We’ve all heard the statistics of how many people 
own smartphones and iPads and use social networks 
such as Facebook and Twitter, but do we realise 
how profoundly these new devices are changing 
how we communicate? For instance, many more 
people now check the news multiple times a day, 
instead of waiting for the evening broadcasts. People 
use the internet not just for email and searching 
for information, they use it to pay bills and make 
contributions, to find out what their relatives across 
the world, the country or across town are doing, to 
make dinner reservations, to review films and books, 
to buy almost anything, and to catch up with the 
grandchildren. 
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Three questions we could ask ourselves: 
• What does the New Evangelisation look like 

in this world of communications?
• How can we help build stronger relationships 

with fellow parishioners (and others)?
• How can we increase the effectiveness of our 

evangelisation efforts by using the tools of 
twenty-first-century communications? 

We used to ask ourselves, “What do we need to tell 
people?” Now we also have to ask ourselves, “What 
do people want to hear from us?”

People no longer wait for the town crier, or the 
evening news broadcast, or the morning paper, or 
even the Sunday homily, to come to them.

• When parishioners need information, they 
will seek it and find it 

• When they need guidance, they will look for 
it 

• When they need community, they will 
connect to it. 

But are we able to deliver these things via our parish 
community and its media outreach? We and they are 
living in the Digital Continent, as Pope Benedict 
XVI called it.

The call of the New Evangelisation should be 
encouraging us to have a renewed focus on resources 

that offer advice and encouragement for Catholics 
living their vocations in secular environments. 

We have to embrace a culture of innovation 
and experimentation in communications. This 
cannot be overemphasised. The new platforms of 
communications are continually shifting. Who 
would have imagined just a few years ago that the 
term “iPad” would have become such a common 
household term? 

Historically, the Church has patiently waited for new 
technologies to settle in to people’s normal rhythms. 
We do not have that luxury today. The challenges 
of this moment in communications technology are 
a boundless opportunity for evangelisation, if we 
are willing to speak… and listen. The back-and-
forth digital communications spreading like wildfire 
across our dioceses is our chance to bring the Gospel 
to millions of Catholics. We have to be in the digital 
conversations. And we have to listen, too.
 
Just as the Church learned how to use the book 
and film to proclaim the Good News to the ends of 
the earth, so today we must teach ourselves to use 
these new tools to help people find the faith in their 
ordinary days and in their times of need.

A parish website shows others outside your own local 
community that you have something to share, and it 
is good to highlight what your parish feels is unique 
about it. It has to be said that a parish website is 
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just that: a parish’s website and not the parish priest’s 
website!

A parish website can once again be a great way of 
involving younger parishioners in its building and 
maintenance. That, in fact, is probably one of the 
most important things to say about a parish website: 
it needs to be maintained, kept up-to-date and 
relevant. The latest parish newsletter should be the 
current one, not one from three months or three 
years previously! 

The daily Mass schedule for the current week needs 
to be accessible. Contact information, ministries and 
groups must be correct and up-to-date.

The parish website is a great tool for indicating the 
vibrancy of a parish community. People other than 
your own parishioners will discover your website, in 
a sense, by accident. Several years ago, someone in 
Florida, who had emigrated to the States, found our 
parish website. She was curious to know about the 
local Catholic Grammar School she had attended. 
Through the email link on the website we were able 
to update her on the information she requested, 
arrange for her to visit the parish and her former 
school on her next trip to the UK and we forged new 
and lasting relationships. 

A parish website must be both welcoming and 
inviting. Encourage people to actually visit the 
parish if they are in the vicinity. Tell them how to 

find the church (especially important if you are not 
on a main road, but in the middle of a housing estate 
or heavily built-up area), give a contact name and the 
all-important telephone number and email address.

In devising your website content, it is important that 
you follow your diocesan safeguarding guidelines, 
especially in relation to personal telephone numbers 
and photographs. Never publish photographs 
that identify one specific person, without their 
permission. All invitations to contact a particular 
group or ministry should always be directed through 
the parish office.

In short, keep your parish website current, 
informative, attractive and easy to navigate. 

A good general rule is that you should need no more 
than three clicks of the computer mouse to be in the 
place you want to be on any website. Any more than 
three clicks and people lose interest, meaning you 
could lose a valuable opportunity to reach out to 
someone through your website.

Pope Francis in his 2014 message for the 48th World 
Communications Day comments that:

By means of the internet, the Christian message can 
reach “to the ends of the earth” (Acts 1:8). Keeping 
the doors of our churches open also means keeping 
them open in the digital environment so that people, 
whatever their situation in life, can enter, and so that 
the Gospel can go out to reach everyone. 
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Some questions that you could ask in 
relation to your parish’s presence on the 
worldwide web:

• How is your parish website representing the 
beauty of our Catholic faith?

• Is the homepage inviting and attractive to look 
at? 

• Does it invite the visitor to explore further? 
• Is it well written? 
• Does the website have all the “basic” 

information on it, such as Mass times, parish 
address, phone number, and directions?

• Does your website include inspiring stories 
about your parishioners? 

• Is your parish website mission driven or 
member driven? Are you using your site to 
evangelise the seeker and the disengaged?

• Are your parish events featured on your 
homepage? Do your events answer the Who, 
What, When, Where, and Why?

Emails
Many people now use emails as their main method of 
communication, accessing their emails wherever they 
are via smartphones and tablets. If you have a parish 
email address, is the inbox regularly checked? If not, it 
is as useful as an out-of-date website – of no use!

Several years ago, we invited people to sign up to 
receive the weekly newsletter by email. It is such a 
simple thing, but it keeps people in touch with the 

parish community and the latest news and other 
aspects of what’s happening in and around the 
parish. We have found that former parishioners who 
have moved away from the area are keen to keep up 
with what is happening in the parish. We find that, 
as some of our parishioners find it more difficult to 
get out each week to Mass, perhaps especially during 
a harsh winter, they like to receive the newsletter by 
email. Students who have gone to university keep 
in touch with us through receiving the newsletter 
each week by email, and on many occasions, family 
members of our parishioners, who live away from 
our area, also receive it. 

To set this up was incredibly simple. We created a 
distribution group in our email address book, adding 
the addresses of parishioners who wanted to receive 
the weekly e-newsletter. As soon as the newsletter is 
completed each week, we create a PDF document, 
attach it to the distribution group of email addresses, 
and send it out with one click of the computer 
mouse. It is all done in about the same amount of 
time it takes to physically print the first five copies. 
Over 400 people receive the parish newsletter by 
email each Saturday.

Twitter 
Several years ago, in our own parish we became 
converts to the world of Twitter. We have been 
seeing the potential of it for the past few years, and 
always spotting new opportunities for using it. It was 
one of our parishioners who got us interested in it 
by promising to “set it all up for you” and to teach 

The media ,  soc ia l  media  and the  New Evangel i sa t ion 
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us how to use it. So we entered somewhat nervously 
into, what was for us, this new world of Twitter, 
joining the other 320 million users. 

We encouraged members of the parish to “follow 
us” on Twitter, and began “tweeting”. At first, 
only twenty or so people followed us, but then the 
numbers gradually increased. Currently there are 280 
people following the parish Twitter account (which, 
for an average-sized parish, is a pretty good number). 

So what do we use it for? Firstly, from the very outset, 
it is the parish Twitter account and not the parish 
priest’s! So it refers only to parish events and parish 
outreach, and doesn’t deal with what the parish priest 
had for lunch! 

Here are a few ideas for using Twitter based on our 
own experience:

Baptisms 

Whenever we have baptisms, we tweet a message 
after the baptism asking people to pray for the newly 
baptised children (or adults) and their families, 
expressing our welcome to them as they become 
members of the Church. Increasingly these tweets 
are re-tweeted by their families (and then they begin 
to follow us!).

Weddings 

The day before a wedding we tweet asking people 
to keep the couple in their prayers on their wedding 

day. Once the wedding service has concluded, we 
take a photograph of the couple and, with their 
permission, we tweet the photograph with a message 
of congratulations, usually before the couple have 
reached the venue for their reception. Again, these 
tweets are rapidly re-tweeted or liked by the couple’s 
family and friends. (A “like” is how users of Twitter 
express their appreciation or agreement with what 
you have tweeted, or in the case of Facebook what 
you have posted.)

Funerals 

The day before a funeral, and again on the day of 
a funeral in our parish, we tweet, asking people to 
remember the deceased and their family in their 
prayers. Many people, including the bereaved family 
pick up and re-tweet these prayer requests and so the 
circle of prayer extends. 

Other Sacraments of Initiation 

Throughout the year we celebrate the sacramental 
milestones in the life of our younger parishioners, 
such as their presentation for the sacraments of 
confirmation and First Holy Communion, and of 
course, when the celebrations take place, we again 
ask on Twitter for people to pray for the group of 
children.

Parish pilgrimages

By posting photographs and news of what we have 
done, and where we have visited, we use Twitter to 
keep in touch with the parish during any parish 
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pilgrimage. Many of our followers reply to us during 
the pilgrimages and re-tweet our communications. 
We find also that family members of our pilgrims 
usually follow the journey on Twitter.

Social events 

We have plenty of social events in our parish, 
providing parishioners with the opportunity to 
come together and socialise and enjoy each other’s 
company, and so we tweet about these events, 
including photographs.

We feel that the use of the short messages on Twitter 
sends out a message of a community that celebrates 
the welcoming of new members, rejoices with others 
on the occasion of life-changing events, and also 
encourages prayers for parishioners and world events.

The beauty of Twitter is that each of our followers has 
their own followers, so when a tweet is re-tweeted the 
original message begins to reach even more people.

But it is not only about what we tweet. We also follow 
others. It is a perfect tool for a speedy check on world 
events and especially helpful in supplying a short 
inspirational thought for the daily homily. Most of 
Pope Francis’ morning homilies in the Vatican are 
tweeted by the time we have our daily Mass!

Despite an initial slight reluctance to use Twitter, we 
now see it as a tool for the New Evangelisation, which 
also includes the younger generation in its outreach.

Facebook 
A Facebook page brings with it several advantages as 
another tool in the work of the New Evangelisation. 
Again there are several questions that you need to 
ask, such as: 
• Why create a Facebook page?  
• How do you do it?  
• Who will maintain it?  
• What do you post to it?  

It is important to seek advice from those who 
understand these things (usually the younger 
members of our communities) and then enlist their 
help in setting up and maintaining the page. 

A Facebook page provides a parish with several 
benefits. Firstly, it is an additional avenue to 
communicate with your parish and beyond.  In 
2016, Facebook had approximately 1.71 billion 
monthly active users. Many of these users will be 
sitting in your pews. Facebook users are typically 
loyal, checking and updating their page daily.  

You will need to decide who will create the page 
initially and who will be the “Administrators”. It is 
probably a good idea to have a couple of people as 
Administrators in order to monitor and keep posts 
and interactions lively. So what do you post on your 
page?  This is the great thing about Facebook. It can 
be used for a variety of purposes. Here are some 
ideas:

The media ,  soc ia l  media  and the  New Evangel i sa t ion 
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• Photographs of events 
• Announcements of events and links to more 

information 
• Link to a blog post from your clergy and ask a 

question or initiate a thought. This is a great way 
to start a conversation

• Videos or articles you find relating to the faith 
• Daily readings and reflections.

The parish newsletter 
In many ways much of what we have encouraged 
about the parish website can be said for the weekly 
newsletter – make it current, informative, attractive, 
and easy to navigate. Recreate its design at least once 
a year; move and change items every few weeks; plan 
content; ensure that there is always something that 
is going to enrich the reader’s faith; help them to 
reflect on the Sunday scripture readings (they may 
not remember the wonderfully powerful homily 
delivered at Mass, but most people will take the 
newsletter home with them, and read it there that 
day or during the week – unless of course they have 
read it during the wonderfully powerful homily 
itself ).

Of course, the extraordinary ministers of the 
Eucharist who take Communion to the sick and 
housebound are a very real link with the parish. They 
should take a newsletter to the sick and housebound 
people they visit. 

The local newspaper and local radio 
Are you ever frustrated when it seems that almost 
everything that happens at a particular church in 
your area makes it into the local newspaper or on 
the local radio station, but nothing that your parish 
organises or does ever appears in this media? Why? 
Ask yourself the question, “Do we tell them?”

Local newspapers and local radio stations are crying 
out for local news. This is what sells the papers and 
maintains audience statistics. Why not ask someone 
in the parish to be the parish information officer? 
Their role would be to email the weekly newsletter 
to the local press and radio station. Follow them 
on Twitter or Facebook and retweet a good tweet. 
This draws their attention to the fact that you are 
a follower. They might then begin following you in 
the hope of good nuggets of information or a story. 
Identify someone in your parish who is able to talk 
to them. Do not be afraid of the media. They can 
help to share the good news of what we, a vibrant, 
welcoming and inviting Christian community, are 
doing in our neighbourhood. The local media needs 
our “good news stories”. 

Your local newspaper and radio station can be a great 
way of spreading the Good News in this time of the 
New Evangelisation. Many local radio stations have 
a dedicated faith programme, perhaps each Sunday 
morning. Our own local radio station has around 
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40,000 people listening to the Sunday morning 
Faith programme – if you have the chance to get on 
there, grab it!

The right use of social media 
There are more opportunities than ever before for 
the Church to share the Good News – are you, as a 
parish community, making the most of them, even 
imitating in your own small way the Vatican’s use of 
social media, and heeding the warnings of misuse? 
Pope Francis in his message for the 50th World 
Communications Day encourages right use of the 
internet and social media when he says:

Emails, text messages, social networks and chats 
can also be fully human forms of communication. 
It is not technology which determines whether 
or not communication is authentic, but rather the 
human heart and our capacity to use wisely the 
means at our disposal. Social networks can facilitate 
relationships and promote the good of society, but 
they can also lead to further polarisation and division 
between individuals and groups. The digital world 
is a public square, a meeting-place where we can 
either encourage or demean one another, engage 
in a meaningful discussion or unfair attacks. I pray 
that this Jubilee Year, lived in mercy, “may open us to 
even more fervent dialogue so that we might know 
and understand one another better; and that it may 
eliminate every form of closed-mindedness and 
disrespect, and drive out every form of violence and 

discrimination” (Misericordiae Vultus, 23). The internet 
can help us to be better citizens. Access to digital 
networks entails a responsibility for our neighbour 
whom we do not see but who is nonetheless real 
and has a dignity which must be respected. The 
internet can be used wisely to build a society which 
is healthy and open to sharing. Communication, 
wherever and however it takes place, has opened 
up broader horizons for many people. This is a gift of 
God which involves a great responsibility. (Message 
of His Holiness Pope Francis for the 50th World 
Communications Day: “Communication and Mercy: 
A Fruitful Encounter”, 24 January 2016) 

And again a couple of years earlier in 2014 he said:

The Church needs to be concerned for, and present 
in, the world of communication, in order to dialogue 
with people today and to help them encounter 
Christ. She needs to be a Church at the side of others, 
capable of accompanying everyone along the way. 
The revolution taking place in communications 
media and in information technologies represents 
a great and thrilling challenge; may we respond to 
that challenge with fresh energy and imagination 
as we seek to share with others the beauty of God. 
(Message of His Holiness Pope Francis for the 48th 
World Communications Day 2014: “Communication 
at the Service of an Authentic Culture of Encounter”, 
1 June 2014) 


